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The objectives of this research were to 1) search and collect knowledge sets
of intangible Thai cultural heritage which can be developed into creative economy
2) develop the E-commerce system of intangible Thai cultural heritage, according to
the intangible Thai cultural heritage knowledge sets to be able to use in accordance
with the principles of E-commerce system and 3) evaluate the efficiency of
E-Commerce systems of intangible Thai cultural heritage. This research is a mixture of
quantitative research and qualitative research. Population and sample used in this
research consisted of 15 key informants who provide information about intangible
Thai cultural heritage of traditional craftsmanship and 10 key informants about
development of E-commerce systems. The instruments research used for data
gathering were in-depth interviews and questionnaire.

Research results were as follows:

1. Knowledge set of intangible Thai cultural heritage of traditional
craftsmanship that register the national cultural heritage in 2009-2015 which can be
developed into a creative economy includes:

1) Fabrics and products from the fabric, such as Sin Tin Chok tube skirt,
Thai loincloth/Pha Kao Ma, Thai Hill Tribe fabric, Koh Yor weaving fabric, Tai Khrang
weaving fabric, Tai-Phuan's weaving fabric, Tai-Yuan weaving fabric, Tai Lue weaving
fabric, Na Muen Si textile, Ubon Ratchathani textile, Phrae Wa cloth, Mat Mi cloth,
Yok cloth and Indigo Dyed cloth.

2) Wicker, such as bamboo wicker and Yan Li Phao wicker.

3) Lacquerware, such as Thai mother of pearl inlay and Thai
lacquerware.

4) Pottery, such as Wiang Kalong pottery and Ratchaburi dragon jars.



5) Metal, such as Khan Long Hin or Thai bronzeware of Baan Bu
community, Thai silver, Ban Pa-Ao brass, alms bowl of Ban Batra community,
Phaguamngoen or silver beads of Surin province and Aranyik knife.

6) Wood, such as Thai fiddle carving.

7) Leather, such as Nang Talung and Nang Yai.

8) Decoration, such as antique gold jewelry of Phetchaburi.

9) Traditional Thai art, such as Lanna lantern, gold leaf beating and Khon
head mask.

Knowledge sets contain content about the year of registration, history,
production, production area, special characteristics or identity, value and utility.

2. The developed E-commerce system can be accessed at the website
www.ich-thaicraft.com. This system divides the work into 4 groups: non-member
users, buyers, sellers and administrators. For non-members users can only view
product information. If they want to buy or sell products, they must apply for
membership only. The system for buyers consists of a membership management,
product search, product listing, shopping cart and payment. The system for sellers
consists of a product management, payment management, transportation
management, notification and customer order management. For system
administrators, they are responsible for approving vendors that subscribe to new
members and manage member information.

3. The overall of the efficiency of E-commerce systems is at a high level
(X=4.30, S.0.=0.67). The efficiency of information quality and system quality is at a
high level (X=4.20, S.0.=0.63 and X=4.00, S.D.=0.82, respectively) while the efficiency
of service quality is at a moderate level (X=3.50, S.D.=0.71).



